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Senior Communications Officer
Job Description and Person Specification

October 2025


Location:  Home working. The team is home-based but meets once a month minimum in person as a whole team, generally somewhere in the London-Oxford-Bristol corridor.  Given the nature of the role the postholder is expected to live within easy travelling distance of London to attend meetings and events.

Contract type:   4/5 days a week (30/37.5 hours per week), permanent.  

Salary:   £33-34K per annum plus benefits (FTE).

Reporting to:  Head of Policy and Public Affairs.

Main purpose of the role: Responsible for delivering ACRE’s communications in order to raise our profile, support our policy and public affairs activity, and inform and engage our member organisations. This will include responsibility for helping to develop imaginative, eye-catching content for internal and external channels, promoting our work with the media and responding to media enquiries, managing our website and social media channels to support our strategy and brand, and providing regular communications for our members.


Responsibilities 

1. To support the Head of Policy and Public Affairs to develop and deliver ACRE’s external communications strategy, in order to raise our profile and support our policy and public affairs objectives, in line with our brand and with agreed evaluation metrics.
 
2. To support the Head of Policy and Public Affairs by gathering evidence and developing key messages to communicate our policy positions in a clear, engaging way. 

3. To develop and deliver an integrated communications and engagement plan for the ACRE Network. 

4. To develop imaginative, eye-catching content which can be used across our channels to support specific campaigns and ongoing projects. 

5. To prepare compelling news releases, case studies and thought pieces and pitch them to target publications and channels as part of a proactive communications strategy. 

6. To respond to media enquiries and develop strong relationships with key journalists and channels.

7. To manage and maintain our website and develop a plan to drive increased traffic, working with external providers when appropriate. 

8. To write and schedule posts on our social media channels and manage our social media engagement in a way designed to increase online engagement. 



		
9. To monitor and evaluate our media and online engagement, providing regular updates and making recommendations for improvement. 

10. To advise and support colleagues on specific projects and campaigns as required. 

11. To build relationships with peers in stakeholder organisations and to work in partnership where appropriate to help deliver our objectives.

12. To help to identify speaking opportunities for ACRE team members at conferences and events. 

13. To undertake other tasks as required by the line manager that are in keeping with the nature of this post, including some travel to attend events and meet network members. 


Joining the ACRE Team 

ACRE is the national charity for rural communities.  We champion vibrant, sustainable, and inclusive rural communities that have the services and resources they need to secure equitable outcomes for everyone.  We work closely with our network of 38 member charities who work with communities in rural areas across England.   Together we campaign for change, enable local action, and improve support for people most in need. 

We offer flexible working, a contributory pension scheme, life cover and a generous annual leave allowance of up to 30 days a year.  We are keen to support professional development and give team members the chance to broaden their skills and experiences. 







Person Specification 


Experience – essential 
1. Wide experience of helping to develop and deliver external communications plans and achieving clearly defined outputs and outcomes. 
2. Diverse experience of creating and promoting engaging content, including video and photography, across a range of digital and traditional platforms. 
3. Diverse experience of translating complex information into clear, concise messages for different audiences. 
4. Experienced in building relationships with journalists and successfully pitching stories to national, trade and regional media and managing media enquiries. 
5. Experience of briefing colleagues and supporting them to prepare for media engagement. 
6. Experience of developing online communities and using social media to raise awareness, increase engagement and drive action, as well as tracking and evaluating the results. 
7. Experience of developing and delivering internal or membership communications to inform and inspire action. 
8. Experience of innovative tools to create more imaginative, compelling and professional online content. 
9. Experience of working in teams and in partnership with other organisations on joint activities or campaigns to deliver a common goal. 
10. Confident working with individuals at all levels inside and outside the organisation. 
11. Confident working with content management tools (e.g. WordPress) and increasing website traffic using SEO. 
12. Experience of audience segmentation and email marketing. 


Experience – desirable 
1. Experience of working on issues of relevance to rural communities such as housing, transport, access to public services, loneliness and isolation, and energy and the transition to net zero. 
2. Experience of using communications to support policy and public affairs activities and campaigns. 
3. Experience of working in the not for profit sector. 
4. Experience of working in or with a membership organisation. 
5. Experience of working in a small organisation. 
6. Experience of working with volunteers. 


Personal qualities 
1. A commitment to supporting rural communities and particularly the most disadvantaged. 
2. A passion for telling stories and sharing information in an imaginative and compelling way, with a belief that effective communications can deliver change. 
3. A well organised self-starter, proactive and self-motivated, who also enjoys working in a team. 
4. An excellent communicator, verbally, in writing and using digital channels to tell a story. 
5. Creative and imaginative thinker who enjoys sharing ideas and working with others. 
6. Flexible and pragmatic with the ability to reprioritise at pace. 
7. Able to consistently meet deadlines and manage more than one project at a time. 
8. An excellent planner who is organised and with an eye for detail. 
9. A willingness to develop expertise in new areas and build new networks of contacts. 
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